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“Good science that is not published is inexistent 
science”, they say. In the modern landscape of 
scientific publication, we should be a little more 
specific: “good science that is not read is 
inexistent science”.

Damien Debecker (Bioengineer, University of 
Louvain)

http://bitesizebio.com/27823/the-why-and-how-of-promoting-your-science-publication-online/



Academic is changing forever
MOOCs

Open Access

Impact Agenda/REF

Big Data

Evolving manuscripts

Altmetrics

Open pre/post publication review

ORCiD

Transparent Journals

Cloud reference management

Mobile research apps

Institutional publishing

Overlay journals

Data citation

Digital badges

Gamification in learning and teaching

Scholarly communication

Research data management

Storytelling

Flipped Classroom

Sci-Hub

Predatory Publishing/Conferences 



http://dashboard101innovations.silk.co/ sample of 35,000 academics

http://dashboard101innovations.silk.co/




400+ Tools and innovations in scholarly communications - http://bit.ly/2cn5Arc (Last Accessed 14/11/2018)

http://bit.ly/2cn5Arc


http://www.nature.com/news/online-collaboration-scientists-and-the-social-network-1.15711 (Last Accessed 8/11/2018)

http://www.nature.com/news/online-collaboration-scientists-and-the-social-network-1.15711








CC BY 2.0 Ronald Woan http://bit.ly/2cndgKa





Twitter: “it's like having a little part of you 
that's always down the pub” (@dougald)
….or in the conference bar

Dougald Hine, A Beginner's Guide to Twitter, 5 February 2010
http://otherexcuses.blogspot.co.uk/2010/02/beginners-guide-to-twitter.html

http://otherexcuses.blogspot.co.uk/2010/02/beginners-guide-to-twitter.html


Prescribing a Social/Digital Technology
● You need to understand why you are taking it
● You need to understand the benefits
● You need to understand the side-effects
● You need to understand that the benefits may take time
● You may need two courses
● You may need a different intervention
● Do not feel pressured to use it - as it won’t work



CC BY 2.0 Thomas Wood http://bit.ly/2cOy8L9 CC BY 2.0 Frontierofficial http://bit.ly/2cOyjGj



It’s not just students who faux pas 

http://www.impactnottingham.com/2014/02/absolute-arseholes-and-idiots-uon-lecturer-slams-students-
and-university-on-public-facebook-profile/ [Last Accessed 4/4/2018]

http://www.nydailynews.com/news/national/nyu-prof-obese-insult-tweet-debacle-article-1.1362772
[Last Accessed 4/4/2018]

http://www.impactnottingham.com/2014/02/absolute-arseholes-and-idiots-uon-lecturer-slams-students-and-university-on-public-facebook-profile/
http://www.nydailynews.com/news/national/nyu-prof-obese-insult-tweet-debacle-article-1.1362772


Daily Mail - http://dailym.ai/2cLo9KU 



The one function on Twitter you aren’t told 
enough  about



http://blogs.lse.ac.uk/impactofsocialsciences/2015/04/08/using-the-5-ws-to-communicate-your-research/



The benefits of blogging

http://bit.ly/2pmCrlA

http://bit.ly/2pmCrlA


The benefits of research blogging
"As well as reaching a far wider audience, the best thing about blogging has 
been the practice in writing for non-specialists, which is more and more 
important in these interdisciplinary times!"

“The process of writing helped me to think about my own research narrative. 
Pulling out the implications of research I'd done for a non-academic audience 
forced me to focus on the key messages of the research and what it meant in 
the real world.”

“It was an interesting exercise and definitely helped communicate my research 
to people who almost certainly would not have encountered it otherwise; it did 
also appear to lead to a "hike" in online views of the paper, which the blog 
linked to. The increased visibility of the paper might lead to higher numbers of 
citations than it might have received otherwise”



4 Questions you will need to address before starting

1. Will I respond to comments?
2. Am I likely to get into trouble doing this?
3. Do you realistically have the time?
4. Am I sure I can mention my work online?



http://polymathprojects.org/about/ (Last Accessed 4/11/2018)

http://polymathprojects.org/about/


http://riojournal.com/



Research Ideas and Outcomes (RIO) 
aims to catalyse change in research 
communication by publishing ideas, 
proposals and outcomes in a 
comprehensive way. By doing so, we 
hope to increase transparency, trust and 
efficiency of the whole research 
ecosystem.



Social Media & Dr John Holmes
“Twitter has been useful for sustaining and building relationships with 
academics outside Sheffield.  It provides a starting point for conversation at 
conferences, a sense of the interests of potential collaborators and a way 
of identifying who the people you should be talking to are. 

Although trolls are generally to be avoided, those hostile to public health 
perspectives are not all trolls.  Engagement with those people is useful as 
it exposes you to different perspectives on your work, can help you 
understand how it is regarded by those outside the scientific and public 
health community, identify the key criticisms of your work (and the best 
way to respond to them) and lead you toward new research questions and 
ideas.  In short, it helps you think about public health outside of a lefty, 
state intervention, received wisdom on 'what works' paradigm.”



Blog about what you know



https://twitter.com/LSEnews/status/720337012444663808 (Last Accessed 7/11/2018)

https://twitter.com/LSEnews/status/720337012444663808


Social Media & Professor Trish Greenhalgh 
British professor of primary health care

“I’ve got my last two PhD students from Twitter”

“I’ve got my most recent research collaboration from Twitter”

“I was invited to edit a major new journal article series via a message on 
Twitter”

“Our paper ‘EBM – a movement in crisis’ was the most highly cited paper in the 
BMJ in 2014 directly because of a targeted twitter campaign to promote it.”



Twitter Myth 
You can’t say much in 140 280 characters

“Insanity: doing the same thing over and over again and 
expecting different results.”

“Our scientific power has outrun our spiritual power. We 
have guided missiles and misguided men.”

“Education is the most powerful weapon which you can 
use to change the world.”



https://twitter.com/bengoldacre/status/361939461241708544 [Last Accessed 20/11/2018]

Twitter



Social Media & Professor Allan Pacey
“See social media as part of one continuum, it is the spine 
of what I do”

“Puts a human face to your professional profile, helps 
public and patients see who I am, some patients follow my 
updates”

Recent £750,000 MRC Grant aided by solid impact 
statement backed by strong public profile - “Referee’s 
comment was I cannot fault it”

“Helps me stay top of my game”



Be Unique



https://www.reddit.com/r/science/ (Last Accessed 8/5/2017)



https://www.reddit.com/r/AskEngineers



http://storycollider.org/



https://www.callforparticipants.com/





Make 
your
Presentations
Visible



This image cannot currently be displayed.

Rethink your Posters







Twitter Cards



http://www.youtube.com/watch?v=w2FysgEiJXM
http://www.youtube.com/watch?v=w2FysgEiJXM


http://www.youtube.com/watch?v=PD4_DFiwg3E
http://www.youtube.com/watch?v=PD4_DFiwg3E


https://www.flickr.com/photos/biologyposters/sets/72157607916720443



https://twitter.com/jasonpriem/status/25844968813 (Last accessed 22/8/2016

https://twitter.com/jasonpriem/status/25844968813


Better media communication 





Image CC BY 2.0 NASA Goddard Space Flight Center http://bit.ly/2Q4s18s

But is this Impact?



http://www.ed.ac.uk/information-services/research-support/publish-research/scholarly-
communications/scholarly-communications-tips-for-authors







Hall, N. (2014) The Kardashian index: a measure of discrepant social media profile for scientists, Genome Biology 15, 424. DOI: 10.1186/s13059-014-0424-
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